              


        
For Immediate Release
New Niche Custom Fragrance Line, Aromachology, Adds New Spin to Make Scents and Science of Personal Blending
Introducing a new art which blends perfume and personality into one customized aromatic experience
Toronto – August 17, 2009: The art of personalized perfume is becoming more accessible and expressible with the launch of Aromachology, The Psychology of Scent. 
The science behind Aromachology is sending shockwaves through the beauty community by resuscitating new life back into the stale and over-blockbuster-saturated fragrance market with its unique aromatic and systematic process of connecting with the consumer.
Aromachology is the first of its kind to offer custom fine fragrance on a mass level, blended and sold at point of purchase. Meant to reconnect consumers and revolutionize the artistic and scientific experience of creating, enjoying and wearing perfume, the brand is centered on a process that is substantiated by the science of Aromachology. 
Fueled by the need to help each customer express individual tastes and personalities by crafting an original fragrance, each formula is conditioned to the likes of its creator.  

The 1,2,3 quick and easy process begins with the consumer completing a 10 question ‘Scent Profile’ that places them into one of five different and distinct personality groupings.

Each ‘personality’ comes armed with a specific character profile that communicates the differences between the five groupings and what it means to be a Sophisticated & Sensual Floral, a Totally Edible Gourmand, an Exotic Spicy Oriental, a Clean & Fresh or a Bold & Brisk Woodsy. The third and final step is choosing three out of 15 different notes to ‘top off’ your one-of-a-kind creation. Notes have been aligned with different attributes that Aromatherapy studies have proven to stimulate.
Whether you top your fragrance off with words such as passionate, sexy, sensual, focused, open minded or creative, Aromachology gives you the opportunity to create a product that helps convey your identity proudly and aromatically. 

One of the co-founders, Ashlee Firsten, whose background is in Chemical Engineering, believes that the brand’s innovative process is what sets it apart.
“Rather than just playing on the art of perfume, we’ve managed to combine the art with the science to modernize and revive a market that has fallen flat. Consumers want to be the creators, and as they should, they are taking the reigns in developing something meant to embody who they are, and how they want to be perceived in this world.”
Aromachology is launching with a trunk show at Henri Bendels in New York from October 26—November 2. It will be also be at Exhale Spa in New York from November 3—November 7. 

Even sooner, look for an Aromachology pop-up store during the Toronto International Film Festival from September 10—19 across from the main lobby entrance of the Four Seasons Hotel.
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For more information please contact:

Kirsten Menkes

416.669.0950

Kirsten@myaromachology.com
